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Systematic Approach to Health Communication
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Systematic Approach to Health Communication
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Z-CAN Key Strategies 

Increase physician awareness of the need to screen reproductive-aged women at 
every encounter about their pregnancy plans during the Zika outbreak and provide 
access to contraceptive methods if they desire to delay or avoid pregnancy.

Increase the supply of the full range of reversible contraceptive methods to 
physicians and clinics in Puerto Rico, including IUDs, implants, injections, pills, 
patches, vaginal rings, and condoms

Increase education of physicians and clinic support staff (e.g., nurse, health 
educator) on client-centered contraceptive counseling.

Increase training of physicians on the insertion and removal of Long Acting 
Reversible Contraceptive methods.

Increase awareness among women and families of availability of contraception
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Health Marketing Campaign 

• Support the Z-CAN overall effort by raising awareness of the 
full range of contraception methods now available in Puerto 
Rico.

• Drive demand for the program.

• Educate and raise awareness about the benefits of different 
methods.
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Formative Research 

• 6 focus groups

• Recruited from San Juan, PR

• Domains:
o Zika awareness
o Reasons for pregnancy delay
o Contraception knowledge and use
o Sources of information
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Key Findings from Focus Groups

• Women stated their primary reason to delay pregnancy was 
economic crisis in PR

• Women and men voiced skepticism and fatigue around Zika
messaging

• Women had varied levels of awareness of contraceptive 
methods

• Women learned about contraception through internet, 
friends, and physicians
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Formative Research – Concept Testing 

3 Ad concepts tested
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Doctors

• Answer questions in Brand 
voice, encouraging women to 
feel comfortable seeking out 
their questions

• Provide information women 
need to choose the method 
that’s best for them 
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Development 
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Implementation  
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Media  Placements 

Digital Radio Influencers
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Website
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Digital Banner Ads

¿Buscas anticonceptivos? - El mejor para ti, ahora gratis
www.AnteLaDudaPregunta.org
Te ayudamos a descubrir tus opciones en anticonceptivos, visítanos hoy.

Descubre el programa Z-CAN – Anticonceptivos Gratis 
www.AnteLaDudaPregunta.org
Haz tu cita, y llévate el mejor anticonceptivo para ti hoy mismo.

http://www.anteladudapregunta.org/
http://www.anteladudapregunta.org/
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Facebook Page

Note: Facebook posts are being posted in Dual Language format, so that they display in the user’s selected language
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Sample Facebook Posts 
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Facebook Posts

Myths Series

Birth Control Teams 
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Facebook Posts
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Evaluation 

OVERALL

161K People Visited the Website

29K Clinic Searches

2.3M Completed Video Views

DIGITAL ADS
125M Impressions

743K Clicks
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Evaluation 

23 INFLUENCERS PARTICIPATED

28,000
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Thank you
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