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Total Time
30 minutes

Activity Overview
This module provides an introduction into how the curriculum defines 
media and its purposes. Activities allow participants to brainstorm the 
many types of media and understand the connection between media and 
health. Participants take part in an activity adapted from the curriculum that 
introduces the program’s media-analysis tool, the 6 Media Questions. 

Activity Objective
u Explore the concept of media 

u Examine the link between media and health

Materials Needed
q The 6 Media Questions poster

q Color copies of the same print ad (one copy for each small group)

q Media Detective Notepad sheets (one copy for each participant)

q Pencils/pens (one for each participant)

q Watch/timer

q Masking tape

q TV/VCR or DVD player and Media-Smart Youth video/DVD 

Trainer’s Preparation
q Place blank paper in the center of each table with the following heading

across the top: “Types of Media.”

q At the front of the room, set up an easel with blank sheets of large 
paper to write on during the discussion. If you don’t have an easel, 
tape large sheets of paper to the wall in a place where everyone can 
see them. 
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� If using the Media-Smart Youth video/DVD, set up the VCR or DVD player so 
it’s ready to play Segment #9: The Power of Advertising. 

� On an index card or piece of paper, write the following fact about media use 
among children in the United States: 

Young people ages 11 to 14 spend an average of 6 hours and 45 minutes a 
day using media. This is more time than they spend doing anything else 
except sleeping.1 

� Post the 6 Media Questions poster in the room.
 

� Photocopy the Media Detective Notepad sheet (one copy for each participant).
 

� Place one print ad in the center of each table for each small group to analyze
 
as its media sample. 

1 Source: Roberts, D., & Foehr, U. (2004). Kids & Media in America. United Kingdom: 
Cambridge University Press. 
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2 
minutes Introduction 

1.	 TELL participants that in this session they will explore the concept of media 
and that they will examine the link between media and health. 

2. SHARE with participants a few key points about the way media is presented 
in the curriculum: 
� The Media-Smart Youth program does not view media as “good” or 

“bad.” Media is a well-established part of our culture and is a tool for 
communicating. 

� Media can have a powerful effect on people’s attitudes, behaviors, and 
health, including their food choices and body image. 

� Media-Smart Youth seeks to increase young people’s awareness about the 
media in their lives. 

�	 Media-Smart Youth teaches young people to think about the media 
messages they receive and to make their own decisions about the media 
they experience. 

3. EXPLAIN to participants that even though Media-Smart Youth focuses on 
young people and the media, the connections between media and health 
apply to adults, too. 

4. SAY: 
In this session, we will:
 

� Define media and the main purposes of media.
 

� Discuss media use by young people and the connection between media 

and health. 

� Practice analyzing media using a tool called the 6 Media Questions. 

5. TELL participants that this session includes actual activities from the Media-
Smart Youth curriculum. EXPLAIN that because this is a training for facilitators, 
slight adaptations were made to some of the activities, but that overall, these 
activities are very similar to the ones they will deliver to youth. This practice 
will give facilitators a chance to learn the content, and to gain a first-hand 
understanding of the interactive teaching style used throughout the curriculum. 

5 
minutes Brainstorm Media 

1. SAY: 
Let’s begin by defining media. What are media? 
�	 LISTEN to ideas from participants. If necessary, guide them to the 

following types of responses: 

� Media are ways of communicating or expressing information or ideas 
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to people. Examples include newspaper, television, radio, billboards, 
letters, telephones, and the Internet. 

2. TELL participants they are going to make a list of all the different kinds of 
media they come across every day. 

3. TELL participants they are going to work in small groups to create lists of 
media. DIVIDE participants into their small groups. 

4. ASK each group to select one or more participants for each of these roles: 
� Note taker(s) will write down the group’s ideas on a sheet of large 

paper. 

� Encourager(s) will cheer on the group and urge it to finish the activity 
in the time available. 

� Presenter(s) will read the list when the group is done. 

5. ASK each group to work together to brainstorm all the different kinds of 
media formats they can think of. TELL participants to record their ideas on 
the sheet of paper in the center of each table labeled: “Types of Media” 
and to number their lists. Their lists should include any and all kinds of 
media. They will have 1 minute to create their lists. 

A Note About Engaging Participants 
To add energy and suspense to the activity, turn it into a friendly contest. 
For example, see which team has the longest list when the 1 minute for 
this activity is up. Give a round of applause to the group that wins and 
invite those participants to present their list first. 

6. ALLOW 1 minute for participants to brainstorm and write down their 
ideas. At the end of 1 minute, have participants count the number of items 
on their list. 

7. ASK one table to read their full list to the larger group. ASK each of the 
other tables to add one type of media from their list that has not already 
been mentioned by other groups. This might be a type of media that they 
especially like or something that surprised them on their list. 

Examples of media: 
� Newspapers 

� TV 

� Radio 

� Books 

� Magazines 

� Music 

� Internet 
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� Billboards 

� Movies 

� Videos 

� Art (for example, paintings, photos, sculptures, etc.) 

� Theater 

� Dance 

� Performance art 

� Video games 

� Comic books/graphic novels 

� Ads/commercials 

� Infomercials 

� Public service announcements (PSAs) 

� Signs on the outside or inside of buses or at bus stops 

� Radio contests 

� Art contests 

� Sports sponsorships 

� Signs on the sides of trucks and vans 

� Food or drink packages (for example, cereal boxes) 

� Mail/e-mail/instant messaging 

� Telephone/text messages 

� Flyers/brochures 

3 
minutes Finding the Purpose 

1. SAY: 
Now that we are aware of the many types of media, let’s think about their 
purpose. All media products have a purpose, or a reason why they are 
created. 

2. ASK participants what the three main purposes of media are. 

INVITE participants to look at the examples of media on their lists to help 
them think about purpose. 

3. LISTEN to ideas from the participants. If necessary, GUIDE them to the 
following responses: 
� To persuade (for example, magazine and TV ads) 

� To inform (for example, TV or radio news) 

� To entertain (for example, comic books or movies) 
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Activity Overview
This module examines the nutrition concepts in the curriculum and reviews 
the parts of the Nutrition Facts label that the youth focus on during their 
activities. Participants are also involved in an activity that highlights the 
importance of whole grains and demonstrates how a whole grain is refined.	

Activity Objective
�‹ 	Discuss the nutrition concepts in the Media-Smart Youth program

Materials Needed
�‰	All About Nutrition in Media-Smart Youth 

worksheet

�‰	A 8.5” x 11” sheet of paper for each of the 
following terms, written in black marker: 
ENDOSPERM, B VITAMINS, IRON, BRAN, 
GERM, FIBER, ANTIOXIDANTS, VITAMIN E

�‰	A 8.5” x 11” sheet of paper for each of the 
following terms, written in red marker: 
IRON, B VITAMINS

�‰	Large paper containing an enlarged sketch of 
a whole grain, based on the drawing on  
page H-11 of the Half-Day Training Guide 

�‰	Scavenger Hunt Guide sheets (one copy for 
each participant)

�‰	Pencils/pens (one for each participant) 

�‰	Media-Smart Youth video/DVD and TV/VCR 
or DVD player

Exploring 
Nutrition

Half-Day
T R A I N I N G

G U I D E

ENDOSPERM
B VITAMINS

thiamin, niacin, 
riboflavin,  
folic acid

IRON BRAN

GERM FIBER

ANTIOXIDANTS VITAMIN E
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Provide each group with materials from one of the following categories: 

1. Breakfast Cereal 
� A box that contained a sweetened, corn- or rice-based cereal 
� A box that contained an unsweetened, wheat-based cereal 
� A box that contained a sweetened, corn- or rice-based cereal and 

includes the words, “Made with Whole Grains” on the packaging 
Note: Only one box with the label, “Made with Whole Grains” is needed 
for the trainer’s demonstration. 

2. Bread 
� A bag from a loaf of whole-grain bread 
� A bag from a loaf of white bread 

3. Milk and Milk Products 
� A small carton that contained 2% milk 
� A small carton that contained fat-free milk 
� A package that contained regular cheddar cheese 
� A package that contained reduced-fat cheddar cheese 

Note: For larger groups, have multiple small groups with the same sets of 
food labels 

Trainer’s Preparation 
� Photocopy enough of the Option 2 Scavenger Hunt Guide sheets to have 

one set for each participant. 

� Photocopy enough of the All About Nutrition in Media-Smart Youth to 
have one for each participant. 

� Distribute either the cereal, bread, or milk and milk product food packages 
to each small group (be sure to keep the “Made with Whole Grains” 
cereal to the side for a demonstration). If you anticipate having more than 
seven participants per group, then have more than one group work on the 
same set of food packages. 

� Draw a sketch of an enlarged whole grain on a large paper, based on the 
whole-grain diagram provided on page H-11 of the Half-Day Training 
Guide. 

� If using the Media-Smart Youth video/DVD, set up the VCR or DVD player 
so it is ready to play Segment #6: Eat It Up! 
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5 
minutes Introduction 
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1. SAY: 
Due to the complexities of nutrition, it’s impossible to cover all aspects of a 
healthful diet in a program that focuses on other topic areas. 

Because we can’t cover all topics in nutrition, the curriculum covers four 
basic nutrition content areas and encourages the young people to include 
more of these in their daily eating. Those are: 

� Eating more fruits and vegetables 

� Choosing whole grains 

� Increasing foods and drinks that contain calcium 

� Reducing snacks and drinks with fat and added sugar 

Please review the All About Nutrition in Media-Smart Youth worksheet for 
more detailed information on these topics. Keep in mind that: 
� Media-Smart Youth is not a weight-loss program or a diet; it’s about 

making healthy choices, and everyone can benefit from making 
healthier choices. 

� All foods, eaten in moderation, can be part of healthy way of eating. 

� Try to avoid the phrases “junk food” or “diet” and don’t label any food 
as a “good” or a “bad” food. 

2. TELL participants that they will be looking at the Nutrition Facts labels and 
ingredient lists on packaged products, talking about whole grains versus 
refined grains, and watching a video about making smart snack choices. 

3. SAY: 
We’ll begin by looking at ingredient lists and Nutrition Facts labels of 
different food packages. The Nutrition Facts label is a tool that young 
people can use to identify: 
� Serving size 
�	 Amounts of:
 

� Fat
 

� Added sugar
 

� Calcium
 

� Fiber
 

� Whether a product is a whole grain 

You’ll also look at how food manufacturers use product packaging to 
influence the foods that people buy. 
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